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A KITCITEN AND A BATHROOM
UNDERGO A REMODEL, PLUS
HOW TO GIVE YOUR SPACES
THELUXU IliY TREATMENT

PHOTOS BY TONY VALAINIS
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by Lori 1. Roberts

bigger and better

A MORE SPACIOUS KITCHEN MEETS A COUPLE'S NEED FOR THE PERFECT ENTERTAINING SPACE

he property was perfect.
A winding driveway led to
a peaceFul lot with large,
mature trees and an open
green space in the Traders
Point area.
The interior, on the other
hand, needed some work.
Andy and Stephanie Simonson are a so-
cial couple, and they wanted a kitchen
where t]‘ley could cook and entertain.
They also required something that would
stand up to a pack of dogs. The couple
volunteers with the South Central New-
toundland Rescue, so they sometimes
have a foster “Newfie” hanging out with
their own pets—two Newloundlands,
one golden retriever, and one mutt.
(That's roughly 500 pounds of dog, in
case anyone is counting.)

“The house had been fairly neglected
for years, and the kitchen was a 1970s
smaller, dark, cramped kind of kitchen,”
Step}lan;e Sﬂys. “We needed a big, Open
space where we could entertain. We have
peo]’)le over p]‘obﬂl)]y three Weei{ends a
month. We needed something that was
open, inviting, and very practical.”

The couple turned to Nancy Stanley,
a senior designer at Kitchens by Design,
for suggestions on how to take an old,
dark kitchen and turn it into something
bright and spacious. Stanley found the
answer outside. Previous owners had
built onto their second-floor bedroom,
supporting the addition with posts and
leaving the lower area otherwise empty.
Stanley suggested building out the main
floor and creating a new kitchen space.

“The house kind of called for the
kitchen to be there,” Stanley says.
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A Dacor range sits below a backsplash of handmade brick tiles.
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The Simonsons’ kitehen boasts .s'p:?r'iuf_ﬁ’(tturt?.s', such as a hidden outlet on the kitchen island, a magnelic spice rack, and an ing."uim’d

mehogany countertop surrounding the prep sink.

The couple agreed that it made sense
to rebuild rather than renovate the ex-
isting space. Stanley combined the new
and the old rooms to create a bright, airy
kitchen and adjoining dining space.

Rich wood tones add warmth to the
kitchen, and textured surfaces give the
room a casual feel. General contractor
Mil(e SilTanSCm, Who alSO hﬂppens to
be Andy's bl‘ot]]er, removed the wall be-
tween the kitchen and sitting area, allow-

ing ]ight to flow in from the front of the
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house as well.

A large, granite-topped island serves
as a focal point in the new kitchen. Al-
derwood cabinets offer a cherry feel
without the cherry wood price tag, and
Stanley helped the couple select a cabinet
style that offered sleek, clean lines. Stan-
ley also encouraged the Simonsons to go
with Capolavoro granite in a charcoal
base with salmcm, White, and green tones
mnning through it. The brushed surface

is a little less formal than the polished

surfaces so often seen in contemporary
kitchens. But the granite itself was ini-
tially a hard sell, Stephanie recalls.

“Andy said, ‘Trust Nancy,” Stephanie
says. “I'm really glad we did because we
love it. But it would not have been our
first choice.”

Texture plays an important role in
the kitchen floor, which is covered in
a hand-scraped maple wood designed
to hide dog toenail scratches and small

dings. The wood enhances the warmth
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in the cabinetry and stands in contrast to
the stainless-steel appliances. A 48-inch
Dacor gas range with matching hood in-
cludes two ovens to accommodate multi-
ple cooking jobs, and a nearby wall holds
a GE AdVa"tili]Tl oven Z{nd A]]dy’s p]‘ide
Hnd joyﬁa R{ie]e Cﬂf‘fée center.

“That was his must have,” Stephanie
says. “We could not have a kitchen with-
out it. He had been looking at a coffee-
maker like that for probably decades.”

The typical sink configuration has
been reversed. The main sink, in a rich
charcoal-composite material, sits in the is-
land, conveniently close to the dishwash-
er and the everyday flatware drawer. The
copper prep sink is set in an ingrained
mahogany counter along the perimeter,
just under three kitchen windows that
offer a view of the grounds. Stanley
Suggeste& thﬁ' fhl‘eﬁ'*‘\rinfi()\\? Conf;gll*
ration, as it removes the pesky middle
bar that’s in the center of a two-window
setup.

A brick-tiled backsplash from Califor-
nia-based CR Studio 4 adds a rustic feel
to the area. Stanley points out that the

handmade tiles ensure the finished prod-

Lt indoor grill was taken out. but the
Jumily kept the white-brick arcluvay.

uct has depth. The metallic-brown finish
plays off the cabinetry.

“With all the lightness and warmth of
the cabinetry, we wanted something a
little deeper and a little richer to create
the dimension,” Stanley says.

When the couple first moved into
the house, they wanted to do away with
much of the U]‘iginal kitchen. But Steph~
ﬂﬂie decided to ;(eep a graceﬁll brick
ﬂ]‘CI}\\-’H}’ that sat over an il}door gr‘l” T}le
grill could go, but she wanted to work the
ﬂ]‘CI}\\-’H}’ il}tn t]lE new design. T]lE COLIPIE
spoke with three designers, but only
Stanley came up with the idea of keeping
the archway and replacing the grill with
a convenient beverage center, complete
with a countertop and sturdy shelf. The
brick is painted white in contrast with
the warm tones of the new kitchen.

TI]E Sirﬂ(‘)l‘lsn"s h&ve dOI]E kitcl}en
renovations in the past, but this is the
first time they enlisted the help of a
professional kitchen designer. They don't
regret the decision.

“Our advice to people is that it you
can afford a designer to design the space,

that’s the way to go,” Stephanie says.

CATHEDRAL
BLE & GRANITE INC.

Natural stone and Quartz surfaces

t Street, Whitestown, IN 46075 ¢ 317.769.5900 * www.cathedralmarble.com

Visit our showroom or call for a private appointment
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