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well as hosting summertime vacationers, 

so they wanted a space that allowed them 

to play host as often as possible. 

The owners envisioned an open design 

on the main floor that lent opportuni­

ties to be together. Nance designed sev­

eral rooms on the main and upper levels 

to branch off of a central spine, which 

makes the areas feel separate yet joined 

and also offers water views on either side. 

"The transition of rooms had to flow 

seamlessly from one to another and 

remain visually connected as much as 

possible to enhance everyday living, as 

well as entertaining," Nance says. 

Campbell adds that the layout 1s 

spacious but not overwhelming. 

"A lot of warmth and comfort have 

been built into the design," he says. 

Family time 

Mordoh also collaborated with the 

owners to solidify their vision of a 

comfortable and elegant space. 

"This home isn't just a showpiece; a 

large family is going to be living, work­

ing, and playing in it," Mordoh says. "We 

wanted it to feel like the kind of place 

where people can simply come over and 

hang out." 

The house was designed for every room 

to be functional and attractive. For exam­

ple, on the main floor, the gear room, the 

laund ry room, and the sous pantry are 

all easily accessible from the garage and 

secondary entrance. The kitchen creates 

a central hub for gathering. Its layout 

and design make it perfect for entertain­

ing family and friends and fulfilling the 

homeowner's cooking hobby. 

"The kitchen had to be a big space 

where multiple people could work at one 

time," says Elaine Pitcock, a designer 

with Kitchens by Design. 

So work zones were created: a 36-inch 

cook top, a teppanyaki grill, a center is­

land for prep and baking, and an outer 

island with seating on both sides. 

"All of the cabinetry in the kitchen 

and dining room is painted, stained, and 

glazed," Pitcock says. "The look is very 

transitional. pretty, and calming." 

Up & down 

Upstairs, the master suite anchors one 
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end of a long gallery hallway Aanked 

with artwork and bookcases. \,Vith an 

entire wall of windows, the master bed­

room also places an emphasis on views. 

For their children, the homeowners 

wanted comfortable bedrooms without 

TVs, preferring that they instead gath­

er in the great room or the upper-level 

media room. But the bedrooms do still 

reAect the individuality of each child. 

"Each one is geared to the personality 

of the child who will be using it, so they 

are all very different in color and expres­

sion," Mordoh says. 

On the other end of the hallway, a 

guest suite and bunkroom. accessible 

via an elevator, await the homeowners' 

friends and family. 

The idea of bringing the family to­

gether also extends to the home's lower 

level. A uniquely shaped bar anchors the 

space, which also includes a spa area, a 

state-of-the-art media room, a home gym, 

and pool and shufAeboard tables. 

From the ground up 

For year-round comfort, the home­

owners chose to install six \Yater Furnace 

geothermal heat pumps. Geothermal re­

mains the most advanced and energy­

efficient heating-and-cooling system -

and it does require an additional financial 

investment, although a 30-percent fed­

eral tax credit helps soften the blow. 

"Homeowners save between 20 and 

50 percent on their heating and cool­

ing bills," says Dan Welklin, director of 

marketing at Precision Comfort Systems. 

And since the units are installed indoors, 

things like dirt, dust, grass clippings, and 

precipitation can't affect their life expec­

tancy, Welklin points out. 

Jou well done 

"Working on this project has been a 

little like putting together the pieces of a 

puzzle," Nance says. Each aspect came to­

ge! her with a central focus on the lake and 

an atmosphere of elegance and comfort. 

'The homeowners have been involved 

in all phases of the work," Campbell says. 

"Having that cohesive vision dictated by 

their desires made it much easier for so 

many different individuals to work to­

gether to create such a beautiful home." 0 
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by Santarossa Mosaic & Tile Co. 

It's the perfect foil for the cabriolet­

legged, freestanding vanity in a high­

gloss red-lacquer finish. A silver-leaf 

ceiling treatment adds sheen, and the 

knee wall. which serves as a divider, is 

topped with stainless-steel rods featuring 

multiple-sized polished silver spheres. 

The walls are white-but with a twist. 

They're finished with whiteboard paint 

so people can write messages or capture 

a thought. 

Lavish and Luxurious 

The piece de resistance of' the upper 

level is the master suite. Restful shades 

of gray, silver, and white create a re­

strained backdrop for the bookmatched 

marble fireplace, surround, and over­

mantel, made from slabs of rare Cala­

catta Borghini marble in white with 

prominent gray veining. This stunning 

creation by Santarossa commands the 

owner's sanctuary. 

"It's one of the hallmarks of the house," 

says builder Scott Campbell. 

The overall look for the master suite 

was "boutique hotel," Mordoh says. 

Hughey-Hartman Upholstery created an 

elegant floor-to-ceiling headboard cov­

ered in variegated gray leather that fits 

perfectly into a recessed niche. The 48-

inch, custom maple nightstands, finished 

in a dark stain that shows a hint of the 

wood's grain, were supplied by Kitchens 

by Design. Two benches by Wesley Hall 

at the foot of the bed complete the space. 

In the seating area, a comfortable 

chaise lounge by Thom Filicia for Van­

guard is positioned near the window to 

take in the beautiful vistas. A gray-velvet 

Wesley Hall sectional sits in an alcove 

near a door that opens to a rooftop ter­

race. The metallic-finished coffee bar, 

outfitted with a sink and undercounter 

refrigerator, was also supplied by Kitch­

ens by Design. Solar shades and sheers 

in horizontal bands of white, silver­

metallic, and gray, both of which are 

remote-controlled, cut the sun's glare and 

offer privacy. 

The Calacatta Borghini marble also 

adorns the tub deck, countertops, show­

er, and floor of the luxurious, spa-like 

master bath. 

"We used a traditional material that 
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"We really tried to keep everything in 

here clean and let the power of the stone 

be the focal point," says Elaine Pitcock, a 

designer at Kitchens by Design. 

The shower is simply striking and 

could hold its own regardless . Polished 

12-inch by 24-inch stone tiles are laid in 

an irregular, linear pattern on the shower 

walls, while 3-inch-square mosaic tiles, 

custom-cut from the same stone, are laid 

in a quarter-turn design on the shower 

floor for more intricate detailing. Eight­

inch by 48-inch porcelain wood planks 

with a wire-brushed finish were used on 

the bath room floor to give the space more 

texture. 

A pmclical and prelly blend 

The homeowners wanted a softer look 

for the upstairs laundry, which houses 

two sets of Samsung washers and dryers 

and plenty of hanging areas and storage 

space. Kitchens by Design used coconut­

colored, wood-grain melamine for the 

streamlined cabinetry and a white farm 

sink by Kohler. 

The backsplash areas are hand-cut. 

6-inch by 12-inch white porcelain tile with 

a dark crackle hnish, arranged in a stag­

gered pattern. To create interest in the 

narrow room, 12-inch by 24-inch Lime­

stone Anthracite porcelain tiles in a linear 

soldier pattern were used on the floor. 0 
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"scenes" (for example, choosing the ideal 

temperature and what music they want 

to play), save those settings, and pull 

them up at a later time. 

"The client can interact above and be­

yond what our programmers have done 

for them," Vyain says. "It's completely 

user-definable." 

Working oul(.�ide) 

Ask the homeowner to name her fa­

vorite place on the lower level, and she'll 

point lo the workout room. This space 

was designed to take advantage of the 

view and open up easily to the outside. 

Folding glass doors line the exterior wall, 

sliding back into themselves for those 

days when the owners want lo work out 

in fresh air. A retractable patio screen 

keeps out mosquitoes and other pests. 

Nearby, a spa bathroom's walls are 

lined in 12-inch by 24-inch Marmo Acero 

Perlato Scuro porcelain tiles. The free­

standing vanity by Kitchens by Design is 

topped with a huge stone sink and coun­

tertop by Santarossa. The sink and steam 

shower were crafted of Gibraltar lime­

stone. The stone's horizontal linear veins 

give the whole area an extravagant feel. 

"The contemporary clean look is very 

popular now, and I think the limestone 

lends to that feel." Santarossa says. 

Regardless of the hour, the Dream 

Home's lower level is the place to go. 

"We wanted it to be a place for the 

family to have an extension of every­

thing that's going on in the house," 

says the homeowner. "The whole space 

is very open. You could be off playing 

pool, you could have a game on, you 

could have all that activity, and yet still 

feel very integrated."@ 






